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Our members are

We are
Accounting Technicians Ireland.  
We educate, support and represent 
our members.

Accounting Technicians Ireland is the trading name  
for the Institute of Accounting Technicians in Ireland Limited.

trusted professionals with highly 
developed and specialised skill-
sets working within the accounting, 
business and finance arena.

They apply these skills on  
complex, mission critical tasks  
with professionalism and integrity.
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We achieve this through innovative education, our 
advocacy of the Accounting Technician qualification, 
the building of tactical relationships and the continuing 
support of our members throughout their careers.  
In doing so we empower our members to reach the 
highest levels of excellence and professionalism.

Our mission

We exist for the development, guidance 
and representation of our members as 
professional specialists in the arena  
of accounting, business and finance.

Our vision is the recognition 
of the Accounting Technician 
qualification as a professional 
accounting qualification of 
distinction and relevance.

Our vision
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Our values
Our values are a roadmap  
for decision making. 

They inform and guide us.

Excellence

In the standards 
we set ourselves, 
in the students 
we attract, and 
in the merits 
and skills of our 
members.

Professionalism

In our 
governance, in 
the conduct of 
our students and 
our members, 
and in the 
ongoing support 
we deliver.

Integrity

In our actions, 
in our teachings, 
and in the ethical 
conduct of our 
students and our 
members.

Relevance

In our 
curriculum, in 
the workplace, in 
the relationships 
we build, and 
in the ongoing 
support we 
bring to our 
students and our 
members.

Opportunity

In the 
accessibility of 
our courses, in 
our members’ 
careers, and in 
their aspirations 
for further 
development.

We are

Our personality
Our members connect and relate  
to us through our personality. 

Professional
Supportive
Knowledgeable
Progressive
Positive
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Our master logo
Our logo appears on all our 
communications. It signifies the 
professionalism and relevance of our 
organisation and our members.

Our brand is of course more than a logo. Our brand is our 
reputation. It is how we are viewed by our members and by the 
wider professional community. Our logo represents this reputation. 
Therefore it is our most valued visual asset.

This is our logo. Great care should be 
taken in its application as it represents the 
reputation of our organisation.
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Variants

Our logo consists of two elements, 
our Community Symbol and our 
Name. These elements have been 
specially drawn and should never be 
altered or redrawn.

Two Colour Logo

The Two Colour Logo is the preferred version of our mark, to be used 
whenever possible. It is made up of two Pantone spot colours. The dark 
purple (PMS 2695) conveys professionalism and authority, while the light 
green (PMS 376) communicates modernity and energy.

Four Colour Logo

One Colour Logo

Reversed One Colour Logo

When spot colour printing is not possible, the Four Colour Logo should 
be used. It is made up of four colours to work within the CYMK printing 
process. CMYK production is not as accurate as spot colour, therefore special 
attention should be paid to ensure that the reproduction matches the  
Two Colour Logo.

This is the One Colour Logo, to be used only where the reproduction process 
is limited to one colour, ie certain newspapers.

	1	 Our Community Symbol finds its origins 
in a stylised monogram of the letters 
AT (Accounting Technician). It is made 
up of four intertwining monograms 
(representing all our members) and  
one unique monogram (representing  
the individual). 

		 Our Community Symbol should never be 
used in isolation of our Name. The only 
exceptions to this rule are certain bespoke 
and pre-approved items.

     Community Symbol      Logotype

Master Brand Mark

1 2
In certain pre-approved instances the Reversed One Colour Logo may be 
used. In order to maximise legibility, care should be taken in its application. 
It should only ever appear on the darkest possible backgrounds. If it is 
placed on photography, the image should be given special attention to 
ensure that it is not too busy or too light.

     Dark background      �Dark simple  
photographic background

1 2

	 2	 Our Name has been designed to 
communicate with utmost clarity, a 
modern and relevant organisation.  
The letterforms, based upon the DIN 
typeface, are individually crafted  
and spaced to ensure maximum  
legibility in any application. 
 
We are proud of our name, Accounting 
Technicians Ireland, and should never 
refer to ourselves in an abbreviated 
manner, such as the acronym ATI.

Master Artworks / Logos /
AccountTech_Two_Colour_
Logo.eps

Master Artworks / Logos /
AccountTech_Four_Colour_
Logo.eps

Master Artworks / Logos /
AccountTech_One_Colour_
Logo.eps

Master Artworks / Logos /
AccountTech_Reversed_One_
Colour_Logo.eps
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Our colour palette offers the flexibility to 
express our personality across a wide 
variety of communications. Colour can 
accentuate an appropriate tone for an 
intended audience or aid in the clarity  
of our communications. 

Our core colours have been chosen 
to convey the professionalism and 
modernity of our organisation, while our 
secondary colours have been selected to 
be complimentary yet diverse.

Our colours
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Primary colours Secondary colours

PMS 1235
C 00  M 36  Y 98  K 00

R 255 G 182  B 18 
HEX: FFBB612

PMS 376
C 59  M 00  Y 100  K 00

R 165 G 200  B 40 
HEX: 7AB800

PMS 2695
C 89  M 100  Y 6  K 56

R 51 G 28  B 84 
HEX: 331C54

PMS 357
C 93  M 19  Y 94  K 69

R 39 G 89  B 55 
HEX: 275937

PMS 7527
C 3  M 4  Y 14  K 8

R 218 G 215  B 203 
HEX: DAD7CB

PMS 220
C 5  M 100  Y 22  K 24

R 163 G 00  B 80 
HEX: A30050

PMS 2707
C 20  M 7  Y 00  K 00
R 197 G 215  B 235 

HEX: C5D7EB

PMS 2718
C 64  M 50  Y 00  K 00

R 90 G 133  B 215 
HEX: 5A85D7

PMS 7530
C 10  M 18  Y 25  K 30

R 170 G 156  B 143 
HEX: AA9C8F

Purple is the main colour of our organisation, supported 
by our green. The circles above represent their correct 
proportional relationship. Our green should never be 
allowed to dominate our communications.

Our secondary colours should be 
used to add variety and energy 
to our communications. 

In order to support our primary colours we have 
selected a range of secondary colours. They have been 
specially chosen to compliment our primary colours.

Master Artworks / Colour_Palette /
Process_Colour_Palette.ase



Dublin 
Burlington House 
Burlington Road 
Dublin 4 

Tel: 01 637 7247 
Fax: 01 637 7357 

Belfast 
The Linenhall 
32-38 Linenhall Street 
Belfast BT2 8BG 

Tel: 028 90 321 600 
Fax: 028 90 23 0071 

Email: info@AccountingTechniciansIreland.ie 
Web: www.AccountingTechniciansIreland.ie 




